THE 4 PILLARS

Effective Community Positioning

A framework for scaling local impact — built to introduce current and
prospective sponsors to how Sutton Place Socidliearns lasting trust in the
neighborhoods we serve.



Why Sutton Place Social Isn't a Wasted Spend

How targeted local print compares to typical digital advertising

70-80% ~80% 47% 9% vs 1%

of internet users run ad
blockers, cutting off digital
reach entirely

average response rate:
print/direct mail vs. typical
digital ads

higher recall than digital of consumers say they trust
advertising local print media

Digital ads compete for attention residents are actively tuning out. A local magazine sits in the home and gets picked up again — general industry benchmarks; actual
results vary by market and campaign.
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63%

of consumers are more willing to
buy from brands they're familiar
with
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Build Familiarity Before Needs Arise

By consistently showing up in neighborhood mailboxes month after month, local
businesses become a familiar, trusted presence — so they're already top-of-

mind the moment a need occurs.



60%

of consumers trust what other
customers say more than what a
business says about itself
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Connect Your Face to Your Place

People trust people. Community positioning puts a human face on the business,
turning a corporate brand into a familiar neighborhood presence that residents

recognize and recommend.



80%

of consumers say they shop locally
to support the communities where
they live
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Sponsor the Neighborhood Narrative

By sponsoring local initiatives, schools, and events, businesses demonstrate
genuine involvement in the community — building lasting goodwill that a search

ad or coupon never could.



Moving Beyond the Search Bar

Search engines help residents find businesses.

Community positioning helps them choose one.

Consistently showing up locally builds trust long before a buying decision is ever made — the difference between
being found and being chosen.
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24

SCALE YOUR LOCAL IMPACT

This isn't just another line item — it's a channel built to outperform the ones competing for the same
budget.

Familiarity Face to Place Sponsorship Beyond Search
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